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How to Use This Guide

START HERE

Al COURSE CREATOR / PREMIUM SYSTEM

This guide is a practical system for creating an Al-assisted online course without turning every project into the same template. Start
from the learner transformation, build a clear curriculum, create useful lessons and practice, then design the delivery, launch, support,

and improvement system around real evidence.

|
FOCUS ON VALUE

Your course must solve a real problem and deliver a clear learner
transformation.

- J

e
FOLLOW THE SYSTEM

Use the steps in order for a new course, or jump to the relevant
section when improving an existing one.

(G J

|
USE Al STRATEGICALLY

Al is the co-pilot. You remain the teacher, expert, reviewer, and
decision maker.

|
IMPROVE CONTINUOUSLY

Use feedback, assignment quality, questions, and analytics to
refine the course.

(. L J
PRACTICAL CHECKLIST
Define the learner before the lesson list.
Write a measurable promise before recording anything.
Treat every module as one capability upgrade.
Build practice and assessment before polishing production.
~

) ©6 © o o

CONCRETE EXAMPLE

Instead of "Al Marketing Course", a stronger idea is "Al Content Creation System for Busy Entrepreneurs Who Want More Visibility in Less Time."

N\ _J
( )
ACTION STEP
Write down your course idea, the transformation you want to deliver, and your ideal learner. These three decisions guide everything else.
_ J
DIGITAL WORLD PULSE / Al COURSE CREATOR 02 /30



2

-W\r® DIGITALWORLDPULSE

Table of Contents

04

05

06

07

[11:]

09

10

11

12

13

14

15

16

Page 30 contains the final Digital World Pulse resource link and support section.

Choose the Right Course Goal

Define Your Ideal Student

Create a Powerful Course Promise

Build Your Course Framework

Design Learning Outcomes

Create Course Content with Al

Write Engaging Lessons

Use Al for Examples & Case Studies

Create Activities & Assignments

Design Assessments & Quizzes

Build Templates & Resources

Record Video Lessons - Best Practices

Maintain Audio Quality

DIGITAL WORLD PULSE / Al COURSE CREATOR

17

18

19

20

21

22

23

24

25

26

27

28

29

Al COURSE CREATOR / PREMIUM SYSTEM

Create Slide Decks That Teach

Organize Your Course Assets

Price Your Course for Success

Build Your Course Landing Page

Plan Your Launch Strategy

Market Your Course

Deliver & Support Your Students

Get Feedback & Improve

Analyze Course Performance

Accessibility & Inclusion

Course Quality Assurance

Master Al Course Creator Prompt

Course Blueprint Worksheet

03 /30



o oomuvoriopuse

Al COURSE CREATOR / PREMIUM SYSTEM

Choose the Right Course Goal

STRATEGY

The course goal determines depth, teaching approach, delivery format, support level, pricing, and marketing. Pick one primary
transformation so the course is coherent instead of becoming a library of unrelated lessons.

|
LEAD MAGNET COURSE

Short, specific, and designed to solve one urgent problem. Strong
when the goal is list growth or trust building.

- J

|
FLAGSHIP COURSE

Comprehensive and transformational. Strong when the course is a
core revenue or authority product.

g J

|
HIGH-TICKET PROGRAM

Advanced, guided, and support-heavy. Use when feedback,
implementation, or coaching materially improves outcomes.

e
g

|
TEAM / CLIENT COURSE

Standardized training for employees, clients, or partners. Prioritize
consistency and repeatability.

p
S

PRACTICAL CHECKLIST

Define the business goal separately from the learning goal.
Choose one main learner result.

Decide how much support the transformation requires.

Remove topics that do not serve the primary goal.

ACTION STEP

Write one sentence: 'This course exists to help [learner] achieve [result] by [method].'

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Define Your Ideal Student

AUDIENCE

The clearer the learner profile, the easier every later decision becomes. Audience definition changes vocabulary, assumed knowledge,
examples, pace, difficulty, exercises, support, and what proof of success looks like.

|
CURRENT SITUATION

What are they trying now? What is confusing, slow, expensive, or
inconsistent?

(G J

|
DESIRED OUTCOME

What transformation would make the course worth finishing and
recommending?

- J

|
PAIN + OBSTACLES

List doubts, missing skills, time limits, tools, budget, and
competing priorities.

&

g

|
EXPERIENCE LEVEL

Beginner, intermediate, or advanced? What prerequisite
knowledge can you safely assume?

s
(.

PRACTICAL CHECKLIST

Use one primary student profile, not six unrelated personas.
Collect real wording from questions, comments, calls, or communities.

List what the learner does NOT need to know.

Identify the minimum prerequisite knowledge.

ACTION STEP

Create a one-paragraph student brief containing situation, desired outcome, frustrations, experience level, and constraints.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Create a Powerful Course Promise

POSITIONING

The promise is the contract between the course and the learner. It should describe a useful, credible transformation and give you a filter for

deciding which lessons belong and which ones should be removed.

WHO

Name the learner clearly.

(&

g

|
RESULT

Describe an observable result.

g

g

|
OBSTACLE

Acknowledge the biggest barrier or constraint.

&

g

|
MECHANISM

State the method, framework, or system used.

s
\

PRACTICAL CHECKLIST

Avoid vague promises such as 'master everything'.

Make the result observable where possible.

Use proof, examples, or realistic constraints to protect credibility.

Keep the promise consistent across cover, landing page, modules, and final project.

ACTION STEP

Write three promise versions - practical, specific, and aspirational - then choose the clearest credible one.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Build Your Course Framework

STRUCTURE

A strong framework is the backbone of the learning journey. It moves learners from orientation to skill building, application, and
independent performance without forcing them to guess what comes next.

|
FOUNDATION

Teach only the concepts and prerequisites required for later
decisions.

(G J

|
CORE SKILLS

Introduce the main repeatable process or capability.

g

_

|
PRACTICE

Give guided exercises that convert explanation into action.

&

g

|
CAPSTONE

Require proof that the learner can combine the skills
independently.

p
S

PRACTICAL CHECKLIST

@® Give each module one job.
@ Teach prerequisites before advanced tasks.
@ Read only the module titles - they should tell a coherent story.

@ Use afinal capstone aligned with the promise.

ACTION STEP

List 4-6 capability upgrades in order. These become the module spine.

DIGITAL WORLD PULSE / Al COURSE CREATOR

07 /30



p L4 oisimaLworLoPULSE

Al COURSE CREATOR / PREMIUM SYSTEM

Design Learning Outcomes

OUTCOMES

Learning outcomes should describe what a learner can demonstrate, not what content they have watched. Strong outcomes make lesson

design, exercises, assessments, and quality standards easier.

|
ACTION VERB

Prefer build, diagnose, compare, create, calculate, decide,
demonstrate, or evaluate.

- J

|
TASK

Name the specific performance.

g

_

|
CONTEXT

State the environment, constraints, or tools.

-
\

|
STANDARD

Describe what counts as acceptable evidence or quality.

p
S

PRACTICAL CHECKLIST

Avoid objectives that only say 'understand' or 'learn’.
Map every major lesson to at least one outcome.

Use outcomes to design assessments before recording videos.

Keep the number of major outcomes manageable.

ACTION STEP

Rewrite each module objective as: Action + task + context + quality standard.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Create Course Content with Al

Al WORKFLOW

Al can accelerate planning, research synthesis, examples, lesson outlines, exercises, rubrics, and QA. The best workflow keeps your
expertise and learner evidence in control instead of accepting generic output as finished teaching.

|
INPUTS

Learner profile, outcome, verified notes, examples, constraints,
tone.

G

g

|
Al DRAFT

Generate options, not unquestioned final answers.

g

_

|
EXPERT REVIEW

Check accuracy, nuance, missing prerequisites, and unrealistic
claims.

&

g

|
LEARNER TEST

Ask whether a real learner can follow and apply the material.

s
(.

PRACTICAL CHECKLIST

@ Use Al one lesson or asset at a time.
@ Give the model verified source notes when accuracy matters.
@ Ask Al to flag uncertainty instead of inventing evidence.

@ Add your real examples, decisions, and edge cases.

ACTION STEP

Build a standard Al lesson brief with audience, objective, sources, examples, task, tone, and success criteria.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Write Engaging Lessons

LESSONS

A useful lesson creates a clear decision or action. Keep one lesson focused on one main capability and use a repeatable pattern so learners

know how to move from explanation to application.

|
CONTEXT

Why this matters now and where it appears in real work.

- J

|
MODEL

Teach one core idea or decision rule.

G

\\

|
DEMO

Show the process in a realistic example.

g

g

|
PRACTICE

Give a specific task and success criteria.

p
S

PRACTICAL CHECKLIST

Open with relevance, not a long motivational speech.
Use concrete language and short sections.

Add at least one realistic example.

End with a specific learner action.

ACTION STEP

Take one planned lesson and remove anything that does not change the learner's decision or action.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Use Al for Examples & Case Studies

EXAMPLES

Examples reduce abstraction. Al can help generate illustrative scenarios, variations, edge cases, and before/after comparisons when they

are clearly labeled and reviewed for realism.

|
SCENARIO

Who is acting, what they want, and what constraints apply?

(G J

|
INPUTS

Show the information, budget, time, tools, or starting conditions.

- J

|
DECISIONS

Explain why one option was chosen instead of another.

s
g

|
RESULT

Show the output and label whether it is real or hypothetical.

p
S

PRACTICAL CHECKLIST

Never invent customer testimonials or measured results.
Use hypothetical labels when examples are fictional.

Prefer worked examples over generic statements.

Use failures and revisions to teach judgment.

ACTION STEP

Add one substantial worked example to every module that introduces a new method.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Create Activities & Assignments

PRACTICE

Learners build capability by doing. Activities should produce observable evidence such as a decision, draft, diagnosis, simulation, reflection,

or real-world artifact instead of simply repeating facts.

|
RECALL

Retrieve an important rule or concept quickly.

G

g

|
DIAGNOSE

Find a problem in a flawed example.

g

1\

|
BUILD

Create an artifact using a framework.

s
g

|
SIMULATE

Make a realistic decision under constraints.

p
g

PRACTICAL CHECKLIST

Increase difficulty gradually.
Give enough context to make the task realistic.

State the output format.

Include success criteria and a feedback or comparison step.

ACTION STEP

Create three exercises for one core skill: guided, partially guided, and independent.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Design Assessments & Quizzes

ASSESSMENT

Assessment should match the promised capability. Use small checks throughout the course and stronger performance evidence near the

end so learners can discover gaps before the final project.

|
DIAGNOSTIC

Baseline check before instruction.

.

g

|
KNOWLEDGE CHECK

Short scenario, classification, or explanation.

G

\\

|
PRACTICE ARTIFACT

Draft, analysis, plan, build, or calculation.

-
g

|
CAPSTONE

Complete deliverable aligned with the promise.

p
S

PRACTICAL CHECKLIST

Do not rely only on multiple-choice questions for performance skills.
Give answer explanations, not only scores.

Use rubrics for subjective work.

Use assessment results to improve weak lessons.

ACTION STEP

Map each major outcome to one piece of evidence that proves the learner can perform it.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Build Templates & Resources

RESOURCES

Templates, worksheets, checklists, scorecards, and examples reduce execution friction. The best resources help learners make decisions or

complete work after the lesson ends.

e
CHECKLIST

For repeatable setup, quality control, or launch steps.

g

g

|
WORKSHEET

For thinking, comparing, writing, prioritizing, or calculating.

- J

|
TEMPLATE

For a reusable starting structure.

s
g

|
SCORECARD

For evaluating options against shared criteria.

p
S

PRACTICAL CHECKLIST

Do not create templates that force identical answers.
Keep instructions directly on the resource.

Use real examples to demonstrate how the template works.

Design resources for reuse after the course.

ACTION STEP

Choose three templates that directly support the hardest learner tasks.

DIGITAL WORLD PULSE / Al COURSE CREATOR

14 /30



L g oomuinnpuse

Al COURSE CREATOR / PREMIUM SYSTEM

Record Video Lessons - Best Practices

VIDEO

Video is strongest for demonstration, presence, walkthroughs, and nuanced explanation. Keep videos purposeful and pair them with text or

downloadable references when learners will need to revisit details.

|
SCRIPT LIGHTLY

Use an outline or concise script to prevent drift.

G

g

|
SHOW THE WORK

Demonstrate the actual process whenever possible.

g

g

|
CHUNK CONTENT

Split large topics into focused lessons.

s
g

|
ADD SUPPORT

Captions, transcripts, notes, and links improve usability.

p
S

PRACTICAL CHECKLIST

Test microphone, framing, and screen readability.
Keep on-screen text large enough for mobile.

Avoid long intros and repeated recaps.

Record a short test before a full production session.

ACTION STEP

Record one pilot lesson and review it at normal playback speed on both desktop and mobile.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Maintain Audio Quality

AUDIO

Learners will tolerate modest video quality more easily than distracting audio. A simple recording system with a quiet environment,
consistent microphone distance, and light cleanup can create professional results.

|
ENVIRONMENT

Reduce echo, fans, traffic, and room noise.

.

g

|
MIC POSITION

Keep a stable distance and angle.

G

\\

|
LEVELS

Avoid clipping and extreme volume changes.

g

g

|
CLEANUP

Use noise reduction carefully; do not make speech metallic.

p
S

PRACTICAL CHECKLIST

Record a 30-second room test.
Use headphones to review noise and mouth sounds.

Normalize loudness consistently across lessons.

Keep a backup recording when the session matters.

ACTION STEP

Create a repeatable pre-record checklist for room, microphone, levels, and backup.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Create Slide Decks That Teach

VISUALS

Slides should reduce cognitive load, not duplicate a spoken script. One slide should perform one learning job: show a model, comparison,

process, example, decision, or practice instruction.

|
MODEL

One diagram or framework.

G

g

|
EXAMPLE

A realistic case with visible decisions.

g

_

|
PROCESS

Sequence, checklist, or workflow.

s
g

|
PRACTICE

Task, constraints, and success criteria.

p
S

PRACTICAL CHECKLIST

Use large type and strong contrast.
Prefer diagrams to paragraphs when structure matters.

Do not read dense slides word for word.

Use consistent layout for recurring lesson types.

ACTION STEP

Storyboard six slides for one lesson: promise, model, example, process, practice, recap.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Organize Your Course Assets

OPERATIONS

A reusable asset system prevents broken links, duplicate versions, and wasted time. Keep course source files, media, templates, metadata,

and approved exports organized by stage.

|
SOURCE

Scripts, research, raw media, editable files.

G

g

|
REVIEW

Edited assets waiting for approval.

(&

N\

|
APPROVED

Final lesson media, PDFs, templates, captions.

g

g

|
PUBLISHED

The exact files currently delivered to learners.

p
S

PRACTICAL CHECKLIST

Use stable naming rules.
Keep originals separate from compressed exports.

Archive final versions together.

Document where every public file is used.

ACTION STEP

Create one folder template that you can duplicate for every new course.

DIGITAL WORLD PULSE / Al COURSE CREATOR

18 /30



S

LA DIGITALWORLDPULSE
// l_J PULSE THE FUTURE =

Al COURSE CREATOR / PREMIUM SYSTEM

Price Your Course for Success

PRICING

Pricing depends on the value of the transformation, support level, proof, learner economics, and delivery model - not simply the number of

lessons or hours of video.

|
TRANSFORMATION

How meaningful is the outcome?

G

g

|
SUPPORT

Self-paced, feedback, coaching, community, office hours.

- J

|
PROOF

Credibility, examples, testimonials, demonstrated results.

s
g

|
AUDIENCE

What is realistic for this learner segment?

p
S

PRACTICAL CHECKLIST

Separate content value from support cost.
Offer clearer packages instead of arbitrary discounts.

Avoid outcome or income guarantees.

Make refund and access terms easy to understand.

ACTION STEP

Write a pricing brief explaining value, support, audience, alternatives, and risk.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Build Your Course Landing Page

CONVERSION

A strong landing page explains who the course is for, what learners will be able to do, what is included, and why the offer is credible. It

should reduce uncertainty without exaggerating outcomes.

|
HEADLINE

Match the course promise.

.

g

|
OUTCOMES

Show practical capabilities and deliverables.

g

g

|
CONTENTS

Summarize modules, resources, and support.

-
\

|
CTA + FAQ

Make the next step obvious and answer key objections.

p
S

PRACTICAL CHECKLIST

Use the same promise as the course cover and intro.
Show sample assets or curriculum sections.

Explain prerequisites and time commitment.

Avoid fake scarcity or unsupported results.

ACTION STEP

Draft the landing page in five blocks: problem, promise, outcomes, contents/proof, CTA.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Plan Your Launch Strategy

LAUNCH

Instead of relying on a rigid day-by-day plan, build reusable launch assets that can support an evergreen launch, cohort opening, webinar,

partnership, email sequence, or community promotion.

|
POSITIONING PAGE

Promise, audience, outcomes, curriculum, proof, FAQ.

G

g

|
EMAIL SERIES

Problem, insight, proof, objections, invitation.

g

_

|
DEMO / WEBINAR

Teach one useful idea and demonstrate the method.

s
g

|
PARTNER KIT

Audience fit, short copy, assets, tracking, disclosure.

p
S

PRACTICAL CHECKLIST

Choose one primary launch channel first.
Use learner questions to build launch content.

Test checkout and delivery before promotion.

Keep proof specific and truthful.

ACTION STEP

Create the reusable launch asset list before scheduling promotion.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Market Your Course

MARKETING

Al COURSE CREATOR / PREMIUM SYSTEM

Course marketing works best when promotional content is useful on its own. Teach a small part of the method, show proof of the process,

and invite interested learners to go deeper.

|
SEO CONTENT

Turn course questions into searchable articles.

g

g

|
SOCIAL

Share frameworks, examples, mistakes, and diagrams.

g

_

|
VIDEO

Demonstrate a tool, workflow, or lesson extract.

s
g

|
COMMUNITY

Join relevant discussions and follow each community's rules.

@
N\

PRACTICAL CHECKLIST

Track which channels bring qualified visitors.
Repurpose course IP without copying the full product.

Use clear disclosures for affiliate or promotional relationships.

Avoid spammy link dropping.

ACTION STEP

Choose five course ideas that can become useful standalone promotional assets.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Deliver & Support Your Students

SUPPORT

The learner experience continues after purchase. A professional delivery system confirms access, explains what happens next, and gives

learners a predictable support path.

|
ONBOARDING

Welcome, access instructions, prerequisites, best starting point.

- J

|
FAQ

Resolve repeated technical and learning questions.

G

\\

|
SUPPORT PATH

Define where questions go and expected response boundaries.

-
g

|
NEXT STEP

Show what to do after completing a module or the full course.

p
S

PRACTICAL CHECKLIST

Test access in a private browser window.
Keep support rules visible.

Create troubleshooting instructions.

Separate technical support from coaching when necessary.

ACTION STEP

Complete a full learner test from checkout or signup to the first lesson.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Get Feedback & Improve

FEEDBACK

Feedback should identify observable friction. Combine learner comments with behavior: drop-off points, weak assignments, repeated

questions, and sections that require clarification.

|
SIGNAL

What repeated pattern appears?

g

g

|
DIAGNOSIS

Is the issue relevance, clarity, difficulty, sequence, or support?

- J

|
CHANGE

Revise one meaningful element.

s
g

|
COMPARE

Look for improved learner evidence after the change.

-~
N\

PRACTICAL CHECKLIST

Do not rebuild everything because of one opinion.
Ask for specific examples, not only ratings.

Use assignment quality as a learning signal.

Record major revisions.

ACTION STEP

Choose one friction signal and write a testable improvement hypothesis.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Analxze Course Performance

ANALYTICS

Analytics should answer useful questions: do learners start, where do they stop, are they practicing, can they perform the final skill, and

which resources repeatedly help them?

|
START RATE

Do enrolled learners begin?

.

g

|
COMPLETION

Where does momentum drop?

G

\\

|
PRACTICE

Are learners submitting or completing meaningful work?

-
g

|
MASTERY

Can learners perform the promised capability?

p
S

PRACTICAL CHECKLIST

Separate traffic metrics from learning metrics.
Use qualitative questions with numeric data.

Measure downstream outcomes only when appropriate.

Avoid vanity metrics that do not change a decision.

ACTION STEP

Create a dashboard with only metrics that would cause you to change the course.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Accessibility & Inclusion

ACCESSIBILITY

Accessible design improves usability for everyone. Plan for readable layouts, captions, transcripts, clear language, alternative formats,
keyboard-friendly resources, and examples that do not assume one type of learner.

|
TEXT

Readable sizes, hierarchy, contrast, clear instructions.

g

g

|
MEDIA

Captions, transcripts, and audio clarity.

g

_

|
COLOR

Do not rely on color alone to communicate meaning.

s
g

|
EXAMPLES

Avoid unnecessary cultural, financial, or technical assumptions.

-~
N\

PRACTICAL CHECKLIST

Test resources on desktop and mobile.
Define jargon on first use.

Use descriptive link text.

Keep downloadable instructions available outside video when possible.

ACTION STEP

Audit one lesson and one worksheet for readability, captions, contrast, and instruction clarity.

DIGITAL WORLD PULSE / Al COURSE CREATOR
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Al COURSE CREATOR / PREMIUM SYSTEM

Course Quality Assurance

QUALITY

Quality assurance checks alignment, sequencing, examples, instructions, links, accessibility, assessments, media, and the full learner path.

Review the course as if you were seeing it for the first time.

|
CONTENT QA

Accuracy, completeness, examples, terminology, module logic.

- J

|
VISUAL QA

Layouts, slides, image readability, captions, mobile view.

(G J

|
TECH QA

Links, files, video playback, permissions, downloads.

g

g

|
LEARNER QA

Can a representative learner complete the intended path?

p
S

PRACTICAL CHECKLIST

Pilot with a small number of representative learners.
Record every point of hesitation.

Check first and final lessons carefully.

Test the public delivery path, not only local files.

ACTION STEP

Run one complete QA session after production is finished, not during the final editing sprint.
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Master Al Course Creator Prompt

MASTER PROMPT

Use the master prompt below as a structured planning partner. Replace bracketed fields, provide your verified source material, and require

the model to separate assumptions from facts.

|
ROLE

Act as a senior course strategist, instructional designer, learning
experience designer, and quality reviewer.

- J

|
INPUTS

Topic, learner, current state, target capability, constraints, delivery
model, expertise, source notes.

G

\\

|
OUTPUT

Promise, prerequisites, module spine, lessons, practice,
assessments, rubric, media, accessibility, QA, analytics.

_

g

|
RULES

No filler, no invented facts, no unnecessary modules, flag
verification needs, align everything to the promised capability.

p
S

PRACTICAL CHECKLIST

@ Ask for missing critical information before planning.
@ Build one stage at a time.
@ Use realistic examples and practice.

@® End each stage with decisions required before continuing.

ACTION STEP

Save the prompt as a reusable template and version it as your course production system improves.
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Course Blueprint Worksheet

WORKSHEET

Use this one-page blueprint before full production. If these answers are unclear, the course is not ready to become a pile of lessons.

|
COURSE PROMISE

By the end, the learner can...

.

g

|
TARGET LEARNER

Who is this specifically for and what do they already know?

(G J

|
FINAL PROOF

What artifact or performance demonstrates success?

-
g

|
CURRICULUM SPINE

List 4-6 capability upgrades in dependency order.

p
S

PRACTICAL CHECKLIST

Practice system: how will learners apply every major skill?
Assessment: what evidence appears before the capstone?
Delivery: self-paced, cohort, hybrid, or workshop - and why?

Support: which questions need human help?

Quality signal: what will tell you the course needs revision?

ACTION STEP

Complete this blueprint before recording lessons or designing slides.
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AR

YOU NOW HAVE A COMPLETE SYSTEM
TO CREATE, TEACH & IMPROVE

You now have a complete framework for defining the learner, designing the transformation, structuring curriculum, building lessons,
creating practice and assessments, producing course assets, launching, supporting learners, and improving the experience with evidence.

CREATE TEACH IMPACT
Build courses that transform Deliver value with clearer lessons, Improve the course using learner
information into learner capability. stronger practice, and useful feedback. evidence instead of guesswork.
& J g J & J
( I

HELP US CREATE MORE FREE RESOURCES

Digital World Pulse creates practical guides, useful tools, and downloadable resources that are freely available to everyone. If this guide
helped you, optional support helps fund research, hosting, design, testing, and new resources.

DIGITALWORLDPULSE.COM

Click the button above to visit the website.
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