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LJ = ge3e 18 PRTODE S
The SEO Blog Writer

Not a one-click article generator. It is a structured thinking system that helps you give Al the context,
evidence, and editorial rules required for stronger content.

What you get

A defined search intent and a specific reader outcome.

A complete SEO package: titles, slug, meta description,
outline, links, and visual ideas.

A long-form draft built around usefulness rather than
keyword repetition.

A visible fact-check list so uncertain claims are never hidden
inside fluent prose.

A repeatable editing and quality-control process before
publication.

IDEA -> EVIDENCE -> ARTICLE

THE PROMISE

This playbook can reduce blank-page time, improve consistency, and make your editing decisions
clearer. It works best when you supply original knowledge, trustworthy sources, and a real reason for the
article to exist.

No prompt can guarantee rankings, traffic, accuracy, or originality by itself. Crawlability,
competition, authority, user satisfaction, and ongoing updates still matter.

PLAN WRITE

Clarify the question and Build a useful first draft. Check facts and sources. Polish the page and CTA.
angle.

DIGITAL WORLD PULSE / SEO BLOG WRITER 037/20
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= PULSE THE FUTURE =

Why most Al drafts feel thin

Fluent writing can still be strategically weak. Premium content begins by fixing the inputs and the editorial
decisions that happen before the first paragraph.

0 No clear intent

SYMPTOM  The prompt names a topic but not the reader's immediate FIX Define the exact job the
question or desired outcome. page must do.

o No original contribution

SYMPTOM  The draft recombines familiar advice without experience, FIX Add first-hand material and
evidence, testing, or a useful point of view. a distinct angle.

False confidence

SYMPTOM  The model fills missing information with plausible wording, Require sources and mark
unsupported claims, or outdated details. uncertainty [VERIFY].

° Word-count padding

SYMPTOM  Longer is mistaken for better, so the article repeats ideas and FIX Set a scope; cut every
delays the answer. section without a job.

Publish-first thinking

SYMPTOM The draft is treated as finished content instead of raw material Run accuracy, usefulness,
for a human editor. voice, and SEO passes.

PREMIUM PRINCIPLE Al accelerates expression. You remain responsible for judgme

The strongest article is not the one that sounds the most polished. It is the one that answers the right question with
verified, distinctive, well-organized information.

DIGITAL WORLD PULSE / SEO BLOG WRITER 04 /20
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The complete six-stage system

Move through the stages in order. If the final draft is weak, return to the earliest stage that contains the
wrong assumption.

° DISCOVER a BRIEF PLAN

Choose one query, one
audience, and one clear
outcome.

Supply context, evidence,
constraints, and the unique
angle.

Confirm intent, coverage,
titles, and a logical outline.

Question Inputs

° DRAFT EDIT o PUBLISH

Write section by section with

Verify facts, improve clarity,
useful examples and natural

Finalize metadata, links,
add experience, and remove

visuals, CTA, and page
language. filler. preview.
Article Result

THE FEEDBACK LOOP

Do not regenerate the entire article every time. Diagnose the weakness, revise the relevant input, and
regenerate only the affected plan or section.

Weak angle Missing depth Confusing structure Generic language

Return to DISCOVER Return to BRIEF Return to PLAN Return to EDIT

DIGITAL WORLD PULSE / SEO BLOG WRITER 05/20
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Use it in Chrome on Windows

This guide is designed for a desktop workflow. Open ChatGPT in Google Chrome on Windows so you have
room to review the brief, prompt, draft, and sources side by side.

L ® ChatGPT 1) Open Chrome
Visit chatgpt.com and
chatgpt.com start a new chat for this
article.

SEO Blog Writer
Paste your completed brief and master prompt ‘ Prepare the brief

Keep page 8 open beside

Chrome or copy the fields
Paste PARTS 1-4 in one message into a text file.

Replace every [FIELD]

Attach notes or source links

Send only after the brief is complete
Y ? ‘ Paste the prompt

Combine pages 10-13 in
the same message;
replace every bracketed
field.

’ Review the plan

Correct the intent, angle,
outline, or missing
evidence before accepting
a full draft.

oo ‘ Save your work
[ J
oo Copy the final text into

WordPress or a document
and complete the editorial
checks.

Message ChatGPT

WINDOWS WORKSPACE TIP

Press Windows key + Left Arrow to snap Chrome to one side of the screen.

Place your source notes or WordPress editor on the other side. This makes fact-checking and transferring the final
draft faster and reduces accidental omissions.

DIGITAL WORLD PULSE / SEO BLOG WRITER 06 /20
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Better inputs create better articles

Al cannot infer the knowledge, evidence, constraints, and brand decisions you have not supplied. Build a
small evidence pack before you ask for polished prose.

o1 READER SIGNALS 02 TOPIC EVIDENCE

Who is searching? First-hand experience or test notes

What do they already know? Verified facts and source URLs

What decision or task comes next? Examples, screenshots, or observations

BRAND RULES 04 SEO CONTEXT

Tone and reading level Primary topic and related questions

Products, claims, or phrases to avoid Existing pages worth linking

The one CTA that fits the article Target country, language, or spelling

ORIGINALITY PACK

Choose at least two assets from the list below. These are the ingredients that make the final page more difficult
to replace with a generic summary.

® Areal example ® A tested workflow ® An original screenshot

® A decision rule ® A measured opinion ® A custom visual

DIGITAL WORLD PULSE / SEO BLOG WRITER 07 /20
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Complete this input brief

Write short, precise answers. If you do not know a field, leave it blank and ask the model to question you
before drafting.

PRIMARY TOPIC / KEYWORD

SEARCH INTENT

TARGET READER

DESIRED OUTCOME

UNIQUE ANGLE

ARTICLE FORMAT + LENGTH

VOICE + REGION

VERIFIED SOURCES

INTERNAL LINKS

CALL TO ACTION

RESTRICTIONS

What must the page be about?

Learn, compare, solve, buy, find, or visit?

Role, skill level, situation, and main frustration.

What should the reader know or be able to do afterward?

Experience, test, method, opinion, or framework that is yours.

Guide, tutorial, comparison, list, review, or update.

Tone, reading level, language, spelling, and country.

URLs, notes, screenshots, quotes, or product information.

Relevant Digital World Pulse pages and anchor ideas.

One useful next action: download, read, try, subscribe, or support.

Claims, brands, words, topics, or promises to avoid.

READY CHECK Can a stranger understand the reader, goal, angle, evidence, and CTA from this page alone?

If not, improve the brief before using the master prompt.

DIGITAL WORLD PULSE / SEO BLOG WRITER 08/20
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Decode search intent and choose an angle

A keyword is only a label. The real job is to understand what the reader expects to accomplish and what your
page can contribute that is genuinely useful.

INTENT READER THINKS BEST FORMAT ANGLE TO ADD

LEARN "Help me understand." Explainer or guide A clearer model, example, or
decision framework.

SOLVE "Show me how." Tutorial or checklist A tested sequence,
troubleshooting, and
expected result.

COMPARE "Which is right?" Comparison or review Consistent criteria,
trade-offs, and who each
option suits.

BUY / TRY "Can | trust it?" Product-led guide Proof, limitations, fit, and a

transparent next step.

FIND "Take me there." Focused landing page Fast access, clear
navigation, and minimal
friction.

ANGLE BUILDER

Reader situation + Practical outcome + Original contribution + Honest limitation

Example: A beginner-friendly workflow for creating useful SEO articles with Al, supported by a complete brief
and human fact-checking - without promising automatic rankings.

ASK BEFORE WRITING What would make this page worth saving, sharing, or returning to?

DIGITAL WORLD PULSE / SEO BLOG WRITER 09/20
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Master prompt: role and brief

Paste all four parts into the same Chrome conversation. Part 1 defines the role, project inputs, and

missing-information behavior.

COPY IN ORDER / PART 1 OF 4

ROLE
You are a senior SEO content strategist, research-minded writer, and
meticulous editor. Build an original article from the project brief.

Prioritize usefulness, factual safety, and reader satisfaction before

keyword optimization.

PROJECT BRIEF

Primary topic or keyword: [INSERT]

Secondary questions or related terms: [INSERT]
Search intent: [INSERT]

Target reader: [INSERT]

What the reader already knows: [INSERT]

Problem or decision they face: [INSERT]

Desired outcome after reading: [INSERT]

Business or publishing goal: [INSERT]

Unique angle / first-hand contribution: [INSERT]
Format and approximate length: [INSERT]

Tone, reading level, and language: [INSERT]
Target country or region: [INSERT]

Verified sources, notes, and evidence: [INSERT]
Relevant internal pages or anchor topics: [INSERT]
Primary call to action: [INSERT]

Claims, phrases, or topics to avoid: [INSERT]

MISSING INFORMATION RULE

Before writing, identify any missing input that could materially change
the intent, accuracy, angle, or recommendation. Ask no more than four
short questions. If I reply "make reasonable assumptions," list those

assumptions and continue without presenting them as verified facts.

DIGITAL WORLD PULSE / SEO BLOG WRITER

Replace every [INSERT] field before sending

SEO BLOG WRITER PART 1.txt
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Master prompt: research and strategy

Part 2 protects factual integrity and forces a strategic plan before prose. Keep the stop point; it exposes
weak inputs early.

COPY IN ORDER / PART 2 OF 4 Replace every [INSERT] field before sending

o0 0 SEO BLOG WRITER PART 2.txt

RESEARCH AND INTEGRITY RULES

- Never invent statistics, studies, quotes, test results, customers,
dates, prices, product features, or source URLs.

- Do not claim you reviewed live search results or current data unless
browsing/research was actually performed in this conversation.

- When browsing is unavailable, use only my supplied evidence and mark
every time-sensitive or uncertain statement with [VERIFY].

- Distinguish verified facts, reasonable inferences, and editorial
opinions. Make the distinction clear in the wording.

- Learn from supplied sources, but do not copy their sentences,
distinctive phrasing, examples, or structure. Write from a fresh plan.
- Avoid keyword stuffing, fake expertise, unsupported superlatives,
guarantees, fabricated authority, and manipulative urgency.

STRATEGY PASS - COMPLETE BEFORE THE DRAFT

1. State the reader's primary question in one sentence.

2. State the practical outcome the reader expects.

3. List three to five doubts, risks, or follow-up questions.

4. Identify the strongest original contribution in the brief.

5. Propose a content promise that is useful and realistic.

6. Build a topic-coverage map: essential, supporting, and optional.
7. Recommend anything that should be removed from scope.

8. Create a logical H1/H2/H3 outline and explain the job of each H2.
STOP POINT

Present the strategy pass first. If the brief has major conflicts, stop
and ask for correction. Otherwise continue to the SEO package and draft.

DIGITAL WORLD PULSE / SEO BLOG WRITER 11/20
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Master prompt: draft and optimization

Part 3 specifies the SEO package and the editorial standard for the full article without encouraging keyword
stuffing.

COPY IN ORDER / PART 3 OF 4 Replace every [INSERT] field before sending

® 00 SEO_BLOG_WRITER PART 3.txt

SEO PACKAGE

- Provide five specific title options; keep them concise and honest.
- Recommend one readable URL slug using only necessary words.

- Write two meta descriptions that communicate benefit without hype.
- Provide one Hl1 and a clean H2/H3 hierarchy.

- Suggest internal-link anchors only where they help the reader.

- Suggest three original visuals and accurate alt-text concepts.

DRAFTING STANDARD

- Open with a direct 80-120 word introduction that confirms the reader's
problem and previews the useful outcome.

- Answer the central question early; do not delay it for suspense.

- Use short paragraphs, descriptive headings, and lists only when they
improve comprehension.

- Give every section one job. Add examples, steps, criteria, caveats, or
decision rules instead of generic advice.

- Use the primary topic naturally near the beginning and across the page,
but never repeat a phrase merely for SEO.

- Integrate related terms only when they improve topic coverage.

- Preserve nuance. State limitations and meaningful trade-offs.

- Include an FAQ only when the questions add information not already
answered in the body.

- End with a concise takeaway and one natural call to action.

- Do not mention this prompt, the writing process, or being an AI.

- Write in fully original language and do not imitate a named author's
style.

DIGITAL WORLD PULSE / SEO BLOG WRITER 12/20
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Master prompt: quality and output

Part 4 adds the human-review handoff, verification ledger, visual plan, and final self-review table.

COPY IN ORDER / PART 4 OF 4

EDITORIAL QUALITY CONTROL
After drafting, perform these passes without changing verified facts:

oOUhs WN R

Accuracy - flag unsupported, uncertain, or time-sensitive claims.

Usefulness - remove filler and add concrete help where ideas are thin.

Originality - identify where first-hand evidence should be inserted.
Voice - replace formulaic openings, vague transitions, and clichés.
Search clarity - confirm intent, heading logic, and natural language.
Conversion - make the CTA helpful, specific, and proportional.

OUTPUT ORDER

uHIG"HI‘I‘IUﬁmZD

Missing information or assumptions

Intent and strategy summary

Title options, recommended slug, and meta descriptions

H1/H2/H3 outline

Complete article

Internal-link map: anchor idea -> destination topic

Visual plan: image purpose -> concept -> alt-text suggestion
Fact-check ledger: claim -> source supplied -> status

Human contribution list: screenshots, examples, experience, opinions
Final self-review table: intent, usefulness, accuracy, originality,

readablllty, natural SEO, metadata, links, visuals, and CTA - each
marked PASS, REVISE, or VERIFY with one short reason

FINAL RULE
Do not label the article "publication-ready" while any material claim is
marked [VERIFY]. Return a strong draft, not a false guarantee.

DIGITAL WORLD PULSE / SEO BLOG WRITER

Replace every [INSERT] field before sending
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Worked example: completed brief

The example below is intentionally specific. It gives the model enough direction to build a useful strategy
without inventing expertise or guessing the article's purpose.

COMPLETED INPUT

PRIMARY TOPIC
Al productivity tools for small remote teams

SEARCH INTENT
Learn and compare before choosing a workflow

TARGET READER
Team lead with 3-10 people and no operations specialist

DESIRED OUTCOME

Choose a small tool stack and a simple adoption
sequence

UNIQUE ANGLE

Organize tools by the work they remove, not by
popularity

FORMAT
Practical 1,400-word guide with comparison criteria

VOICE
Clear, honest, beginner-friendly, US English

EVIDENCE
Original workflow notes plus verified vendor pages

CTA
Download the Al Productivity Toolkit

AVOID
Ranking guarantees, invented productivity percentages,
hype

DIGITAL WORLD PULSE / SEO BLOG WRITER

EVIDENCE PACK

What the writer receives

A list of tasks the team repeats every week.

Notes from testing one research, writing, and
automation workflow.

Screenshots showing how the workflow moves
from idea to published asset.

Official product pages for every current feature
claim.

Two existing Digital World Pulse articles for
relevant internal links.

Guardrails

® No unverified price or feature comparison.

® No claim that Al replaces a role or guarantees
time savings.

® Every recommendation must explain who it fits
and when it does not.

® The article must remain useful even if the reader
does not download.

WHY THIS BRIEF WORKS

It defines the reader, outcome, point of view, proof,
limitations, and next action before any prose is
generated.

14 /20
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Worked example: strategy and SERP package

The goal is not to accept the first output. Review the promise, metadata, and outline before asking for the
article itself.

digitalworldpulse.com > ai-productivity-tools-small-teams TITLE META

Al Productivity Tools for Small Teams: A Practical Stack

Build a focused Al workflow for a small remote team. Compare tools by the work they remove,

understand trade-offs, and follow a simple adoption plan without adding unnecessary complexity.

STRATEGY SUMMARY RECOMMENDED OUTLINE
READER QUESTION H1 Al Productivity Tools for Small Teams
Which Al tools are genuinely useful for a small
remote team? H2 Start with the work, not the tool list
PRACTICAL OUTCOME H2 Four jobs worth improving first
Choose a lean stack and know what to implement
first. H3 Research and information capture
DISTINCT ANGLE H3 Drafting and reusable content

Compare tools by work removed, setup burden, and

review needs. H3 Meeting follow-up and decisions
MAIN RISK H3 Repetitive handoffs and automation
Buying overlapping tools without changing the

ying PpIng ging H2 A simple tool-selection scorecard
workflow.

H2 The three-stage rollout plan

CONTENT PROMISE
A simple selection framework plus a staged rollout H2 Risks: privacy, accuracy, and tool overlap

plan.

H2 Build a workflow your team will actually use

EDITOR'S DECISION

Approve the outline only if every section helps the same reader reach the same outcome. Add missing evidence now;
do not hope the draft will hide a weak plan.

DIGITAL WORLD PULSE / SEO BLOG WRITER 15/20
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The human editing pass

The model produces raw material. These four passes add the accuracy, usefulness, voice, and judgment that

make the article worth publishing.

01 ACCURACY

Protect trust

Open every source.
Verify names, numbers, dates, and features.

Qualify or remove unsupported claims.

DO THIS MANUALLY

Add a reason to exist

Insert first-hand experience.
Add screenshots or a custom framework.

Replace generic observations with judgment.

FOCUSED REVISION PROMPT

(1] USEFULNESS

Earn attention

Answer the main question early.
Add examples, steps, and decisions.

Delete repetition and empty sections.

DO THIS MANUALLY

04 VOICE + SEO

Polish discovery

Rewrite formulaic phrases.
Use natural topic language.

Finalize headings, links, metadata, and CTA.

DO THIS MANUALLY

"Revise only the section below. Preserve verified facts and my point of view. Remove repetition, add one concrete
example, and list any claim that still requires verification after the revision."

DIGITAL WORLD PULSE / SEO BLOG WRITER

16/ 20



NORLDPULSE

== PWILSE THE

FUTURE =

15 / OPTIMIZATION / 17

On-page polish without keyword stuffing

SEO elements should help the reader and search engine understand the page. They should never make the
writing unnatural or hide the real value of the article.

TITLE

SLUG

HEADINGS

IMAGE ALT TEXT

Lead with the topic and the useful promise. Remove
empty power words.

Use a short, readable path. Remove dates unless the
content truly depends on them.

Summarize the benefit honestly and give the reader a
reason to choose the page.

Make every heading descriptive. Do not create sections
merely to repeat keywords.

Link when another page solves the reader's next question.

Use clear anchor text.

Describe the image's purpose and content. Do not stuff
terms into decorative images.

EXAMPLE

Al Productivity Tools for Small
Teams: A Practical Stack

EXAMPLE

/ai-productivity-tools-small-teams/

EXAMPLE

EXAMPLE

Four jobs worth improving first

EXAMPLE

EXAMPLE

Workflow showing research,
drafting, review, and publishing

FINAL PAGE EXPERIENCE Preview on desktop and mobile. Test the download button, internal links, and CTA destinatio

A technically optimized article still fails if the page is slow, confusing, broken, or difficult to scan.

5. 4
DIGITAL WORLD PULSE / SEO BLOG WRITER
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Prompt modifiers for stronger revisions

Add one block after the master prompt or use it as a follow-up. Revise a specific weakness instead of
regenerating an entire article blindly.

Compare every option using the same criteria. Explain best fit, meaningful trade-offs,

COMPARISON limitations, and what must be verified. Do not force a universal winner.

Add prerequisites, numbered actions, expected results, common failure points, and a

TUTORIAL final verification step. Do not skip beginner decisions.

Preserve verified evergreen sections. Identify outdated claims, missing intent
coverage, weak links, and sections that need new evidence. End with a change log.

Keep facts unchanged. Replace vague claims, formulaic transitions, and generic
advice with direct language, measured judgment, and specific examples from the
brief.

STRONGER VOICE

Reduce the section by 25 percent without losing facts, steps, examples, nuance, or
decisions. Remove repetition before shortening explanations.

Extract every factual claim into a table with: claim, source supplied, time sensitivity,
verification status, and recommended correction. Do not silently repair uncertain
facts.

FACT-CHECK

BEST PRACTICE Paste the e
DIGITAL WORLD PULSE / SEO BLOG WRITER 18/ 20
A narrow instruction is easier to evaluate and less likely to damage correct material elsewhere.
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The publish-ready scorecard

Score each item from 0 to 2. Publish only at 21/24 or higher, with no zero in intent, accuracy, originality, or
technical readiness.

EVIDENCE

Intent The article solves the actual search task.

Direct answer The reader receives useful help early.

Depth Examples, steps, criteria, and caveats are sufficient.
Accuracy Material claims are verified, qualified, or removed.
Originality The page adds experience, judgment, or a custom asset.
Structure Every heading and section has a clear job.
Readability Paragraphs, lists, and transitions are easy to scan.
Natural SEO Topic language is useful and never forced.
Metadata Title, slug, and description are clear and honest.
Links Internal links help the next reader question.
Visuals Images add information and use accurate alt text.
Technical + CTA Page preview, links, download, and CTA all work.

SCORING 0 = missing or unsafe / 1 = useful but needs revision / 2 = ready

TOTAL: / 24 PUBLISH

DIGITAL WORLD PULSE / SEO BLOG WRITER 19/ 20
Final manual check: open every link, test the download, preview on mobile, and read the article aloud once.
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Create somethin
worth finding.

You now have a complete system: a brief, a four-part
master prompt, a worked example, editorial checks,
and a publish-ready scorecard.

HELP KEEP PRACTICAL GUIDES ACCESSIBLE

If this toolkit saved you research time, removed guesswork, or helped you publish a stronger article,
consider supporting Digital World Pulse. Even a small contribution helps fund the next original guide.

TEST UPDATE CREATE
Practical workflows and clearer Maintenance when tools and best Original templates, visuals, and
examples practices change free downloads

Your next step

Complete the brief on page 8, copy pages 10-13 into Chrome, and create your first article plan.

WORK SMARTER. PUBLISH BETTER.
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